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JOIN  YOUR  FRIENDS  AND 
COLLECTORS  AT  THESE  APIC  SHOWS 

July  30-August  4,  2012  APIC  National  Convention 

Crowne  Plaza  North  Hotel  -  (614)  885-18885.  Among  the  activities  for  families  coming  to 
Columbus:  The  Columbus  Zoo  -  recently  named  one  ot  the  top  facilities  in  the  country,  the 
Center  for  Science  &  Industry,  premiere  shopping  at  Polaris  Fashion  Place  &  Easton  Town 
Center,  the  Arena  District,  teh  Nationwide  Arena;  historical  German  Village  &  Vistorian 
Village,  the  Ohio  State  House  and  the  Ohio  Historical  Center.  For  nature  lovers,  do  not  miss 
Franklin  Ark  Conservatory  or  the  Topiary  Gardens.  For  sports  fans,  the  Cleveland  Indians 
affiliate  Columbus  Clippers  play  at  nearby  Huntington  Park. 

September  9,  2012 

Washington  State  the  Fire  Station,  12312  Newcastle  Way,  Bellevue,  WA  98006.  FREE  Adm. 
FREE  Tables,  FREE  Appraisals.  For  Info  David  Wilson  253-941-3053  or  email  cadawil- 
son@comcast.net 

September  14-16,  2012 

Midwest  Regional,  Ramada  Inn  East,  6990  East  21st  Street,  Indianapolis,  IN.  For  room  call 
hotel  directly  317-359-5341 .  Mention  The  Bandwagon  for  special  convention  room  rate. 
Room  hopping  Thur.&  Fri,  bourse  Sat  9  am-3  pm.  Adm.  $3.  Tables:  $50/$45  wall  table, 
$45/$40  interior  tables.  For  info  contact  Bob  Coup,  PO  Box  348,  Leola  PA  17540,  phone 
717-656-7855,  or  email  polbandwagon@aol.com 

September  22,  2012 

The  Monroe  D.  Ray  Chapter  Best  Western  Sovereign  Hotel,  1228  Western  Ave.,  in  Albany. 
Room  Hopping  Friday,  Saturday  show  from  8am-3pm.  Table  $20  interior  table,  $25  wall 
tables.  Contact  hotel  directly  518-489-2981  mention  APIC  when  making  reservations.  For 
tables  and  info  Ray  Farina,  5  Kings  Mills  Rd,  Gansevoort  NY  12831.  Phone  518-581-1654. 
Email  rfarinal@hycap.rr.com  (Checks  payable  to  Ray  Farina). 

September  29,  2012 

New  England  Chapter  Fall  Show  9am-2pm  (setup  at  8am)  VFW  Post  1012,  114  Mystic 
Avenue,  Medford,  MA  (exit  31  off  1-93).  Admission:  $2.00.  Tables:  $25  for  1st,  $20  for  each 
additional.  For  more  info,  etc.  contact  Bob  Colt  politicalguywin@comcast.net,  phone  781- 
729-6066  or  Barry  Mushlin  barrybuttons@comcast.net 

October  19,  2012 

Canton  Ohio  -  McKinley  Grand  Hotel,  320  Market  Avenue  South,  Canton,  Ohio  44702. 
For  more  information  contact  Jack  Dixie  at  419-610-9270. 

October  28,  2012 

The  Southern  California  Chapter  10am  -  2pm  CIS  Senior  Center,  10100  Balboa  Blvd., 
Granada  Hills,  CA  91 344.  (Cross  streets  are  Mayall  and  Balboa,  entrance  in  rear  of  build- 
ing).Adm.  $2  -students  FREE-tables$15.  Contact  Bob  Banwart  (909)  624-5297  or  rban- 
wart  1  @  hotmai  1  .com . 

November  15-16-17,  2012 

Mid- Atlantic  Regional  Convention  Langhorne  PA  Sheraton  Bucks  County  Hotel,  400  Oxford 
Valley  Rd..  Room  Hopping  on  Wed  &  Thur.  Nov.  14-15,  Bourse  Fri  9am-5pm,  Sat  9am  - 
2:30pm.  Contact  the  hotel  for  special  APIC  room  rate  before  Oct.  5,  2012.  Phone  215- 
547-4100  or  800-325-3535.  Table  reservations  from  Ed  Stahl  evenings:  973-241-5106  or 
email  collectorstuff@msn.com.  Wall  &  foyer  tables:  lst-$59,  2/$l  10,  3/$  1 60  -  if  available; 
Interior  tables:  lst-$53,  2/$99,  3/$145  -if  available.  Adm.  $5  adults,  $3  students,  Children  12 
&  under  free. 


Steele's  Display  Cases «  J 

We  carry  hundreds  of  collector  display  &  protection  products 

5665  New  Albany  -  Condit  Rd  •  Westerville,  OH  43082 

Call  for  a  shipping  quote  &  to  place  orders  (740)  965-6426  Orders:  1-800-589-2944 
Email:  steelesdisplays@embarqmail.com  •  Hours:  8am  -  7pm  •  VISA,  Mastercard  &  Discover  accepted 


BLACK  BORDER  RIKER-STYLE  COLLECTOR  FRAMES 
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Look  for  us  at  APIC  Shows  in  Detroit, 
Harrisnurg,  Indy,  Canton,  Langhorne 
&  the  2012  APIC  National  in  Columbus 
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FULL-ACTION  PUNCHING  PUPPETS 


With  Interchangeable  Heads  &  Display  Stands. 

ORDER  ONLINE: 

WWW.punChingpolitkianS.com  to  discuss  becoming  a 
distributor  or  to  order  wholesale. 


Phone:  (407)  506-1146 
or  email: 
eric@punchingpoliticians.com 

See  us  on  Facebook  &  Youtube 
Follow  us  on  Twitter! 
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FROM  THE  APIC  PRESIDENT 


During  any  Presidential  election  cycle  the  political  parties  like  to  look  back  at  their  successes, 
and  sometimes  downplay  their  lack  of  successes.  As  a  people  and  as  an  organization  dedicated 
to  the  preservation  of  our  political  heritage  we  enjoy  looking  back  at  political  history  and  see 
where  we  have  evolved  from.  This  issue  looks  at  the  Whig  Party,  a  successor  to  the  Federalist 
Party,  and  predecessor  of  the  Republican  Party. 

Formed  during  the  time  of  President  Andrew  Jackson,  whom  the  opposition  referred  to  "King 
Andrew"  for  his  efforts  to  oppose  a  strong  central  national  government,  the  Whigs  fashioned 
themselves  as  those  who  still  opposed  the  "kinglike"  efforts  of  President  Jackson,  especially 
when  he  wielded  the  power  of  the  veto. 

The  Whigs  strove  to  build  a  strong  central  government  that  would  be  the  party  of  business  and  wanted  to  enact  tariffs  to 
support  American  industries.  They  also  believed  the  party  should  offer  moral  leadership  to  its  citizenry.  They  supported 
temperance,  public  education,  observance  of  the  Sabbath,  and  the  abolition  of  slavery. 

Their  success  was  limited  because  the  Democratic  Party  had  already  established  itself  as  the  champion  of  the  rights  of  the 
common  people  -  designed  to  recruit  the  small  farmers  and  factory  workers  to  their  side.  They  also  believed  in  less  central 
control  of  the  federal  government  and  the  powers  it  could  possibly  command  over  the  common  people. 

During  their  existence,  the  Whigs  only  elected  two  Presidents  -  William  Henry  Harrison,  utilizing  the  Jacksonian  model  of  the 
common  touch  with  the  people,  and  Zachary  Taylor,  a  war  hero  but  also  a  slave  owner.  The  party  then  began  to  be  at  conflict 
within  itself  -  a  fight  was  on  for  its  soul  and  eventually  the  belief  in  the  abolition  of  slavery  would  mean  the  end  of  the  Whig 
Party  and  the  birth  of  the  Party  of  Abraham  Lincoln  -  the  Republican  Party. 

Political  parties  often  struggle  to  identify  who  they  are  and  whom  they  truly  represent.  The  peaceful  transfer  of  power  is  one 
of  the  great  treasures  of  our  political  history.  We  can  argue  all  we  want  about  the  direction  of  our  country  and  the  role  of  our 
government,  however,  no  matter  what  the  outcome  of  the  election,  we  as  a  people  come  together  to  support  our  duly  elected 
officials  and  offer  our  support  and  prayers  that  they  truly  govern  by  the  will  of  the  people. 

Respectfully  yours, 

C^-^g  


Chris  Hearn,  President, 

American  Political  Items  Collectors. 
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EDITOR'S  MESSAGE 


I  always  had  a  liking  for 
the  Whig  Party.  First  off, 
they  weren't  Democrats 
and  for  much  of  my  life  I 
took  our  partisan  divide 
quite  seriously.  I  must 
admit  that  my  partisan 
earnestness  has  been  hard 

to  maintain  in  the  face  of  the  difference  between 
what  folks  say  when  out  of  power  and  what  they 
do  when  in  power,  but  I  still  liked  the  Whigs 
anyway.  If  the  Whigs  had  any  defining  quality  it 
was  their  desire  for  a  reasonable  compromise, 
something  rapidly  disappearing  from  our  current 
political  culture. 

Also  the  Whigs'  "American  System"  saw  the 
federal  government  as  a  vehicle  for  building  inter- 
nal improvements  (like  canals  in  the  18th  century, 
railroads  in  the  1 9th  century  or  highways  in  the 
20th  century)  that  helped  link  the  nation  togeth- 
er and  build  the  economy.  The  Whigs  didn't  do 
all  that  badly,  winning  two  of  the  five  presidential 
elections  they  contested,  but  they  were  snakebit 
when  it  came  to  the  White  House.  Both  times 
they  elected  their  presidential  candidates  (William 
Henry  Harrison  in  1 840  and  Zachary  Taylor  in 
1848),  their  presidents  died  in  office;  Taylor  after 
barely  16  months  and  Harrison  after  just  32  days. 
Even  if  voters  liked  the  Whig  presidential  nomi- 
nee, they  had  to  worry  about  whether  electing 
them  would  mean  their  doom. 
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Features 
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FRONT  COVER-  Colorful  cigar  box  boosting  William  Henry 
Harrison  as  the  Hero  of  Tippecanoe. 


SUBMISSIONS--  This  is  your  publication.  Please  feel  free  to 
share  your  ideas,  suggestions,  illustrations  and  stories.  The  Key- 
noter is  delighted  to  share  pictures  of  interesting  political  Ameri- 
cana with  its  readers.  When  submitting  an  illustration,  send  it  as 
an  .eps,  .jpg  or  .pdf  file  to  mkelly@mcc.edu.  Illustrations  should  be 
in  color  and  submitted  in  digital  format  with  at  least  300  dpi  reso- 
lution (preferably  higher).  Files  must  be  created  at  100%  of  actual 
size  or  larger  (smaller  risks  loosing  clarity).  Digital  electronic  images 
should  be  saved  to  a  minimum  of  300  dpi  as  TIF,  GIG,  JPEG  or  EPS 
files,  preferably  in  Adobe  Photoshop. 

If  you  don't  have  access  to  a  scanner  or  high-resolution  digital 
camera,  you  can  take  your  items  to  graphic  service  bureaus,  such 
as  Kinko's,  and  have  them  scanned  in  the  specification  mentioned 
above.  You  can  then  send  the  file  by  e-mail,  on  a  CD  or  on  a  zip 
disk.  If  sending  by  zip  disk,  please  supply  return  address. 


ILLUSTRATIONS--  The  editor  wishes  to  thanks  the 
following  for  providing  illustrations  for  this  issue:  Al  Anderson, 
Germaine  Broussard,  Robert  Fratkin,  Tom  French,  David  and 
Janice  Frent,  and  Heritage  Auctions. 


Michael  Kelly 
Editor 


LETTERS  TO  THE  EDITOR 


/  enjoyed  the  in-depth  Wilson  coverage  in  the  latest  Keynoter.  Many 
interesUng  pieces  new  to  me  even  after  button  watching  for  a  half 
century.  I  do  have  a  question:  is  there  any  fact  or  speculation 
regards  the  button  "Above  The  Clouds/Mount  Wilson."  I'm  aware  of 
the  observatory. 

Ted  Hake  (APIC  #292) 

[Editor's  comment:  Mount  Wilson  is  in  California.  The  tourist  road 
up  Mount  Wilson  was  opened  in  1912  and  the  Hooker  telescope  was 
operational  in  191 7,  so  the  location  would  have  been  in  the  popular 
mind  despite  the  fact  that  the  mountain  wasn't  named  after  Wood- 
row  Wilson  but  rather  Benjamin  Davis  Wilson.  7 


LETTERS  TO  THE  EDITOR 
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MM 


Mazel-tov  on  a  great  Keynoter  which  arrived  today.  I  especially  appreciate  the  inclu- 
sion of  political  postcards,  an  important  element  to  the  story  of  American  elections 
throughout  the  ages.  Keep  up  the  great  job! 

Henry  Michalski  (APIC  #226) 

Another  great  Keynoter,  which  I  received  last  evening.  I  enjoyed  it.  I  wanted, 
however,  to  clarify  a  point  in  Dr.  Fischer's  otherwise  very  fine  article  on  Woodrow 
Wilson.  He  comments  that  he  was  "perhaps  the  first  national  leader  since  Calhoun 
to  do  any  primary  political  thinking."  While  he  prefaces  his  comments  with  "perhaps" 
and  I  am  not  sure  what  he  means  by  "primary",  the  implication  is  incorrect.  Theodore 
Roosevelt  was  a  political  philosopher  of  the  first  order.  His  writing  on  political  theory 
and  practical  politics  dates  to  the  I880's.  Further,  while  President,  his  significant  syn- 
thesis of  our  two  great  American  political  traditions  of  Hamiltonian  and  Jeffersoman 
governance,  far  surpass  Wilson's  academic  musings. 

Greg  Wynn  (APIC  #8359) 


APIC  OFFICERS  &  BOARD 


National  Officers  -  President:  Chris  Hearn,  Secretary:  Harvey  Goldberg, 
Treasurer:  Edward  Stahl,  Vice  Presidents:  Region  1 :  Bruce  DeMay,  Re- 
gion 2:  Frank  Acker,  Region  3:  Germaine  Broussard,  Region  4:  Michael 
McQuillen,  Region  5:  Pat  Lennington,  Region  6:  Cary  Jung,  Region  7: 
Charlie  Hertlein,  Board  of  Directors:  Dennis  Belt,  Michael  Dunham,  Rob- 
ert McCarthy,  Al  Brindisi,  Peter  Economou,  Sean  Solomon,  Greg  Bannon, 
Jack  Dixey,  Roger  Van  Sickle,  Morry  Greener,  Gene  Heid,  Wendell  Peter- 
son, Tom  Berg,  Adam  Gottlieb,  Ron  Puechner,  David  Wilson,  Bill  Kirsner, 
Will  Giles,  David  Quintm,  John  Olsen,  National  Chapter  Coordinator: 
Melyssa  Fratkin;  Historian:  Al  Salter;  Editor,  APIC  Keynoter:  Michael 
Kelly;  Past  Presidents:  Brian  Krapf,  Chris  Hearn,  Neal  Machander,  Nor- 
man Loewenstern,  Geary  Vlk,  Robert  Fratkin,  Larry  Krug,  U.I.  "Chick"  Har- 
ris. Membership  Information:  applications  may  be  obtained  by  writing 
to  the  Director  of  Member  Services  at:  APIC,  Mark  D.  Evans  PO  BOX  55 
Avon,  NY  14414  •  Email:  MemberServices@apic.us  •  Phone  585-226-8620 

Apic  Newsletter  and  Calendar  of  Events:  Harvey  Goldberg,  Editor, 
PO  Box  922,  Clark  NJ  07066.  email:  heg1@venzon.net 


American  Political  Items  Conservators  is  the  educational  division  of  the 
American  Political  Items  Collectors  Inc.,  a  501  (c)3  tax  exempt  organization. 
APIC  seeks  to  encourage  and  support  the  study  and  preservation  of  origi- 
nal materials  issuing  from  and  relating  to  political  campaigns  of  the  United 
States  of  America  and  to  bring  its  members  fuller  appreciation  and  deeper 
understanding  of  the  candidates  and  issues  that  form  our  political  heritage. 
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The  Whig  Era:  The  Rise  and  Fall  of 
a  Political  Party  (1834-1856) 


By  Roger  Fischer 


The  Whig  Party  enjoyed  a  life  of  less  than  twenty  years  from  its  formation  as  a  coalition 
of  anti-Andrew  Jackson  forces  during  the  winter  of  1834-35  until  its  demise  over  the  slavery 
issue  in  the  wake  of  the  1 852  elections.  During  that  span  it  held  its  own  in  the  Congress,  in 

the  Senate  of  Henry  Clay  and  Daniel  Webster  in 
particular,  and  elected  to  the  Presidency  military 
heroes  William  Henry  Harrison  in  1840  and  Zach- 
ary  Taylor  in  1848. 

Whiggery  was  deprived  of  its  hour  in  the  sun 
by  Harrison's  death  a  month  into  his  term,  for  he 
was  succeeded  in  office  by  John  Tyler,  a  state- 
rights  Virginia  Democrat  who  opposed  most  Whig 
principles  and  initiatives.  A  decade  later,  however, 
Taylor's  death  in  office  brought  the  party  to  its 
finest  hour,  when  successor  Millard  Fillmore  and 
such  Whig  congressional  leaders  as  Clay,  Webster, 
and  Alexander  Stephens  shepherded  to  passage 
the  Compromise  of  1 850  to  avert  for  a  decade 
the  threat  of  disunion.  Yet  soon  the  slavery  issue 
proved  the  deathknell  of  American  Whiggery,  for 
its  planter-mercantile  southern  wing  was  even 
more  strongly  proslavery  than  most  Dixie  Demo- 
crats, while  its  northern  "conscience  Whig"  faction 
adamantly  opposed  an  expansion  of  slavery  into 
the  western  territories.  Unable  to  discuss  amicably 
even  the  weather  during  the  furor  over  the  1 854 
Kansas-Nebraska  Act,  the  Yankee  and  southern 
wings  agreed  only  to  dispatch  their  party  to  the 
graveyard  of  History's  lost  causes. 
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THE  POOP  MAMS  FRIEND 


The  Whigs  won  two  out  of  the  five  presidential  elections  they  contested  (Harrison 
in  1 840  and  Taylor  in  1 848),  making  Harrison  the  first  elected  Whig  President  and 
Taylor  the  last. 
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Although  most  Americans  today  who  are  aware  of  its  existence  are  history  buffs,  "Trivial  Pursuit"  enthusiasts,  and  devotees  of 
crossword  puzzles  and  TV  quiz  shows,  the  Whig  Party  left  an  important  legacy. 

It  provided  a  political  base  for  such  luminaries  as  Webster,  a  blowhard  too  easily  bought  but  our  most  important  political  con- 
servative between  Alexander  Hamilton  and  Ronald  Reagan,  and  the  immortal  Clay,  master  of  the  legislative  process  like  no  man 

• before  or  since.  It  brought  to  the  national  agenda  such  imperatives  as  tariff  protection  for  American  manu- 
facturers and  an  enlightened  national  banking  system  unrealized  until  the  Federal  Reserve  System  in  1913.  Its 
championing  of  federal  funding  for  such  internal  transportation  projects  as  canals,  river  and  harbor  dredging, 
levee  construction,  national  turnpikes,  and  railroads  did  much  to  create  the  sense  of  a  unified  nation,  political 
and  economic,  in  contrast  to  the  more  parochial  localism  of  Jackson's  Democrats. 

Its  genesis  brought  into  being  an  enduring  American  two-party  system,  for  it  was  replaced  by  the  more 
durable  Republican  party.  Just  one  of  many  of  Whiggery's  sons  to  go  on  to  serve  his  nation  well  as  a  Repub- 
lican was  a  lanky  lawyer  from  Illinois'  Sangamon  country  whom  it  is  said  did  much  (in  tandem  with  a  former 
Democrat  named  Grant,  to  be  fair)  to  save  the  Union  and  free  four  million  Negro  slaves. 

For  generations,  historians  portrayed  the  two  great  parties  as  polar  opposites,  with  the  Whigs  cast  as 
champions  of  elitist  economic  privilege  and  Jackson's  Democrats  as  champions  of  the  common  man.  In  his 
1 945  Pulitzer  Prize  Volume,  The  Age  of Jackson,  young  Arthur  M.  Schlesinger,  Jr.  rhapsodized  that  Jacksonian 
Democracy  was  nothing  less  than  a  revolt  of  common  folks  everywhere  against  their  masters. 
This  is  sheer  poppycock,  of  course,  for  the  Spartacus  of  this  underclass  revolt  was  a  Tennessee  cotton  snob  with  a  hundred 
slaves  who  championed  imprisonment  for  debt  and  took  as  his  personal  hero  and  role  model  the  French  military  dictator  Napo- 
leon Bonaparte. 


Webster  badges 


Dubbed  the  "Great  Triumvirate"  or  the  "Immortal  Trio",  the  three  dominant  legislative  figures  of  the  era  were  two 
Whigs  (Henry  Clay  of  Kentucky  and  Daniel  Webster  of  Massachusetts)  and  one  independent  (John  Calhoun  of  South 
Carolina).  Clay  was  both  Speaker  of  the  House  and  later  U.S.  Senator.  Calhoun  served  as  Vice  President  under  both 
John  Quincy  Adams  and  Andrew  Jackson,  but  split  with  Jackson  and  resigned  in  1832  to  become  South  Carolina's  U.S. 
Senator.  His  state  backed  his  independent  stance.  In  1 832,  it  cast  its  electoral  votes  for  Virginia  Governor  John  Floyd, 
an  anti- Jacksonian.  In  1 836  the  state's  electoral  votes  went  to  Senator  Willie  Person  Mangum,  a  Whig  from  North 
Carolina. 
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A  national  party  devoted  primarily  to  preserving  the  economic  privileges  of  the  elite  merchants,  manufacturers,  and  planters 
could  not  survive  a  single  season  in  a  nation  of  farmers,  mechanics,  and  struggling  immigrants,  for  as  Lincoln  once  opined,  "God 
must  truly  have  loved  the  poor,  for  look  how  many  of  them  he  made."  A  staple  of  his  speeches  during  his  Whig  years  was  his 
axiom  that  he  stood  for  both  the  man  and  the  dollar,  but  if  in  doubt  took  the  man  every  time. 

A  recent  generation  of  revisionist  scholars,  supported  by  dozens  of  graduate  dissertations  on  state  and  local  party  organiza- 
tion, argues  that  such  differences  between  the  parties  simply  did  not  exist.  Both,  we  are  told,  were  comprised  of  men  of  ambi- 
tion and  economic  substance  from  top  to  bottom  and  both  ignored  or  straddled  most  controversial  issues  for  centrist  advantage. 
Both  tended  toward  the  essential  conservatism  of  the  status  quo  on  such  fundamental  values  as  entrepreneurial  exploitation,  the 
rights  of  property  (including  the  ownership  of  Negro  slaves),  and  the  vast  gulf  in  conditions  of  life  between  humble  and  manor 
born.  As  Edward  Pessen  has  written,  "In  Jacksonian  America,  idealists  and  visionaries  were  not  found  in  the  leadership  of  either 
major  party." 

But  if  the  two  parties  differed  little  in  political  organization  or  ideology,  they  differed  mightily  in  political  culture,  as  British 
scholar  M.J.  Heale  noted  in  his  superb  if  seldom  cited  1 982  volume  The  Presidential  Quest:  Candidates  and  Images  in  American 
Political  Culture.  I  787-1852.  Heale,  incidentally,  utilized  as  primary  source  J.  Doyle  DeWitt,  A  Century  of  Campaign  Buttons,  1789- 
1889,  thus  becoming  to  my  knowledge  the  first  noted  mainstream  political  historian  to  take  seriously  a  collector-oriented  refer- 
ence work.  According  to  Heale,  enough  Democrats  regarded  Jackson  and  his  party  with  reverence  that  the  road  to  higher  office 
ran  through  extensive  service  to  party  at  lesser  levels  and  dogmatic  loyalty  to  Old  Hickory's  principles  (even  when  the  Hero  had 
been  dangerously  wrong,  as  in  the  case  of  the  national  bank). 

From  Martin  Van  Buren  through  Stephen  Douglas,  presidential  nominees  were  career  politicians  elevated  by  the  party  ma- 
chinery and  those  between  them  (James  K.  Polk,  Lewis  Cass,  Franklin  Pierce  and  James  Buchanan),  rather  obscure  figures  all  but 
unknown  outside  their  home  states.  Once  nominated,  these  men  sequestered  themselves  from  the  hullaballoo  in  what  Heale  has 
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called  the  role  of  the  "mute  tribune,"  while  the  organization  rallied  the  faithful  with  appeals  to  party  tradition  and  the  legacy  of 
Jefferson  and  Jackson.  A  reflection  of  this  is  a  pair  of  handsome  1 844  silk  ribbons  promoting  Polk  and  Texas  annexation,  one  with 
a  quotation  from  Jackson  and  the  other  featuring  a  bust  of  Jefferson  on  a  pedestal  inscribed  with  the  names  of  Jackson  and  Van 
Buren. 

The  Whigs,  on  the  other  hand,  light  on  tradition  and  unburdened  with  nostalgia  over  majority  status  in  national  councils,  re- 
flected their  "anti-party"  distrust  of  the  political  class  and  party  organizations  in  its  much  more  festive  campaigns.  Of  its  presiden- 
tial nominees,  only  Henry  Clay  had  made  a  career  of  public  service,  and  then  his  illustrious  background  was  more  hindrance  than 
help. 

Thrice  Clay  was  shunted  to  the  sidelines  by  lesser  men  of  little  or  no  political  standing,  military  heroes  William  Henry  Harri- 
son, Zachary  Taylor,  and  Winfield  Scott.  In  the  latter  two  cases  inquiries  had  to  be  made  whether  the  generals  were  even  Whigs. 

In  1 848,  Taylor  never  provided  an  answer,  but  the  Whigs  nominated  him  anyway  and  went  so  far  as  to  promote  him  on  a 
medalet  as  "untrammeled  with  party  obligations"  and  a  bandanna  bearing  the  legend  "Neither  faction  nor  party,  nor  individual  in- 
terest, but  the  common  welfare  of  every  man  in  the  Union."  So  the  quintessential  Whig  campaign  was  a  celebration  of  personality 
(or,  as  it  were,  dead  Indians,  redcoats,  and  Mexicans)  over  party  or  critical  issues.   Instead  of  hiding  out  at  home,  Whig  nominees 
were  regularly  on  public  display,  speaking  often  if  saying  little.  Unburdened  by  the  need  to  belabor  the  nitty  gritty  of  statecraft  to 
re-elect  an  incumbent,  Whig  presidential  campaigns  tended  toward  symbolism,  often  downright  silliness.  Democrats  may  have 
usually  had  the  last  laugh,  but  on  the  whole  Whigs  seemed  to  have  a  much  merrier  time  of  it. 

This  was  especially  true  in  1 840,  when  the  Whigs  went  "down  to  the  people'  to  elect  Harrison  in  a  raucous  campaign  that  af- 
ter a  century  and  a  half  still  stretches  to  its  limits  the  human  imagination.  The  Whigs  declined  to  issue  a  party  platform  (because, 
it  was  said,  platforms  only  encouraged  candidates  to  lie),  volunteered  no  specifics  on  their  cryptic  slogan  "Harrison  and  reform," 
and  kept  their  nominee  so  vague  on  the  key  issues  that  disgusted  Democrats  dubbed  him  "General  Mum."  Instead,  they  chanted 
"Tippecanoe  and  Tyler  too,"  erected  log  cabin  headquarters  copiously  supplied  with  barrels  of  hard  cider,  rolled  immense  slogan 
balls  hundreds  of  miles,  and  staged  massive  rallies  and  parades  unprecedented  in  the  annals  of  American  politics.  Celebrations 

two  and  three  days  long  drew  estimated  crowds  of  one 
hundred  thousand  to  Baltimore  in  May,  Nashville  in  August, 
and  Dayton  in  September  (the  same  weekend  sixty  thousand 
rallied  at  Bunker  Hill),  and  "fifteen  acres  of  men"  to  the  Tippe- 
canoe, Indiana  battlefield  in  May.  Twenty-five  thousand  men 
paraded  in  Baltimore,  thirty  thousand  in  Jackson's  Nashville, 
and  enough  to  form  a  procession  three  miles  long  in  Cincinnati 
in  October. 

This  mass  contagion  inspired  an  extraordinary  array  of 
visual  campaign  devices  and  the  enthusiasm  it  engendered 
inspired  an  equally  amazing  array  of  personal  souvenir  bric-a- 
brac,  toiletries  and  consumables,  and  keepsake  items  prized 
today  as  political  collectibles.  Indeed,  a  definitive  collection 
of  1840  Van  Buren  items  would  fit  into  two  Riker  mounts;  a 
comparable  Harrison  Collection  would  require  a  small  ware- 
house! 

The  tradition  of  creating  campaign  objects  to  influence 
undecided  voters  and  please  true  believers  predates  the 
genesis  of  the  Whigs,  to  be  sure.  In  their  debut  in  presidential 
politics  in  1836,  they  seem  to  have  produced  almost  nothing 
to  promote  their  regional  candidates  Harrison,  Webster,  and 
Tennessee  Senator  Hugh  Lawson  White. 

Whigs  loved  generals.  Of  their  four  presidential  nominees, 
only  Henry  Clay  had  a  previous  political  career.  All  the 
others  (Harrison,  Taylor  and  Scott)  were  famous  generals. 
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Yet  their  affinity  for  material  culture  was  apparent  from  the  beginning.  In  1 834,  they  celebrated  their  nativity  with  several  silk 
ribbons,  more  than  a  dozen  designs  of  brass  clothing  buttons,  and  seventeen  types  of  brass  or  copper  medalets.  Most  of  the  gar- 
ment buttons  featured  the  party  symbol  of  a  liberty  cap  on  a  pole,  a  device  prominent  in  the  iconography  of  the  American  Revolu- 
tion, useful  for  portraying  the  Whigs  as  champions  of  liberty  opposing  the  tyrannical  "King  Andrew"  and  his  "Tory"  Democrats. 

Echoing  this  theme  were  medalets  reading  "True  Whigs  of  76  and  34"  and  ribbons  picturing  George  Washington,  the  ultimate 
Whig  Icon  (less  for  his  Federalist  leanings  than  for  his  Revolutionary  heroics  and  stature  as  our  premier  non-political  soldier-states- 
man). 

Some  tokens  struck  by  Robert  Lovett  of  New  York  for  local  distribution  celebrated  Whig  Triumphs  in  the  April,  1834  munici- 
pal elections  or  promoted  gubernatorial  hopefuls  Gulian  Verplanck  and  William  Henry  Seward.  These  latter  pieces  may  well  have 
been  our  first  "locals." 

Other  1 834  Whig  medalets  mocked  Jackson's  removal  of  federal  monies  from  the  Bank  of  the  United  States,  portraying  King 
Andrew  as  an  irresponsible  tyrant  and  pretentious  ass  whose  Bank  vendetta  threatened  both  the  economy  and  the  Constitution. 
These  may  well  have  been  our  first  "cause"  items.  Some  featured  running  hogs  and  Congressman  Samuel  Beardsley's  unfortunate 
exhortation,  "Perish  credit,  perish  commerce."  Others  portrayed  jackasses  branded  "LL.D.,"  lampooning  the  awarding  of  an  hon- 
orary Harvard  degree  to  the  allegedly  illiterate  Tennessean.  These  tokens  disprove  the  commonplace  assertion  that  Thomas  Nast 
created  the  Democratic  donkey  symbol  four  decades  later. 

When  Van  Buren  predictably  followed  party  tradition  rather  than  common  sense  in  the  wake  of  the  Panic  of  1837  by  refusing 
to  revive  the  national  bank,  one  result  was  another  crop  of  Whig  protest  items.  Senator  Thomas  Hart  Benton's  loathing  for  paper 
money  was  so  fierce  that  he  was  nicknamed  "Old  Bullion."  Gold  and  silver  coins  were  known  popularly  as  "Benton  mint-drops" 
and  bogus  banknotes  were  distributed  featuring  "caricatures  and  grotesque  pictures  and  devices,  and  reproachful  sentences  ...ex- 
hibited everywhere  to  excite  contempt"  and  tokens  "in  imitation  of  gold  and  silver  coins... intended  to  act  on  the  thoughtless  and 
ignorant  through  appeals  to  their  eyes  and  passions."  To  test  Old  Bullion's  fragile  sense  of  humor  even  further,  two  copper  tokens 
bore  reverses  reading  "Benton  experiment/mint  drop"  and  "Bentonian  currency/mint  drop."  The  latter  also  featured  a  hideous 
female  bust  labeled  "Loco  Foco."  VanBuren  was  portrayed  on  another  variety  as  a  running  jackass  inside  the  legend  "I  follow  in  the 
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steps  of  my  illustrious  predecessor."  Largely  ignored  by 
historians  and  collectors  alike,  these  satiric  items  speak 
volumes  about  the  essentially  negative  mindset  of  early 
Whiggery  and  a  growing  gulf  between  the  two  parties 
4lAUEJRSTO\Vi\.      Qn  the  use  of  material  culture  in  appeals  to  the  body 
politic. 

The  "Tippecanoe  and  Tyler  Too"  campaign  of 
1 840,  well  characterized  by  one  of  its  songs  as  "this 
great  commotion,"  created  an  extraordinary  environ- 
ment for  campaign  objects.  Included  were  examples  of 
nearly  every  type  of  items  used  politically  in  the  United 
States  before  1 840  -  cotton  chintzes,  flasks,  thread 
boxes,  papier-mache  snuffboxes,  ceramics  ranging  from 
beautiful  but  costly  copper  luster  pitchers  to  John  Ridg- 
way's  "Columbian  Star"  Staffordshire  pottery  at  seven 
cents  per  plate,  at  least  twenty  styles  of  silk  kerchiefs 
or  bandannas,  nearly  as  many  types  of  Sandwich  glass 
cup  plates,  more  than  five  dozen  varieties  of  clothing 
buttons,  and  equal  number  of  tokens  and  medalets,  and 
two  hundred  or  more  documented  styles  of  silk  ribbons. 
The  massive  rallies  and  parades  gave  birth  to  posters,  songbooks,  parade  floats,  transparencies, 
torches,  the  aforementioned  buckskin  leather  balls,  and  cloth  banners  of  all  sorts  -  huge  cotton  ones  for 
spanning  streets  or  decorating  platforms  and  smaller  types  to  carry  in  parades. 

A  March,  1 840  rally  in  Hartford  featured  banners  reading  "Meriden  -  Strike  for  our  Country,"  "North 

  ...        Haven  -  Know,  Man 


All  i»  H»iH. 


WASHINGTON 

SOCIETY. 


The  Washington 
Benevolent  Soci- 
ety was  a  transi- 
tional movement 
from  the  dying 
Federalists  to  the 
rising  Whigs  and 
perhaps  the  first 
grassroots  politi- 
cal organization. 


of  Kinderhook,  the  People  Will  Meet  You 
at  the  Polls,"  "Old  Milford,  They  Call  Her 
'Sleepy  Hollow'  -  She's  Wide  Awake  for 
Harrison  and  Reform,"  and  "New  Haven, 
the  'Gibraltar  of  Whiggery'  -  Her  troops 
Prefer  Tippecanoe  Venison  to  'Stubble' 
Fed  Beef."  "With  Tip  and  Tyler,  We'll 
Burst  Van's  Biler"  rhymed  a  banner  in  Erie, 
Pennsylvania  in  September.  At  a  Rockford, 
Illinois  rally  in  October,  banners  included 
"Beloit  is  True  for  Tippecanoe,"  "Whigs 
of  Byron  -  For  Our  Country  we  Rally," 
"Pacatonic  -  No  Tonic  for  Van  Buren,"  and 
a  striking  red  satin  variety  with  a  log-cabin 
design  and  the  legend  "Public  Justice  is 
Certain  -  Nov.  1840." 
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Along  with  the  buckskin  leather  balls,  these  festive  banners  were  our  first  political  visual  devices,  the  remote  ancestors  of 
today's  billboards,  bumper  stickers,  and  lawn  signs.  Unfortunately,  except  for  a  few  of  these  preserved  in  museum  collections 
(and  illustrated  superbly  in  Herbert  R.  Collins'  Threads  of  History),  these  wonderful  creations  live  on  today  only  in  newspaper 
accounts  of  the  rallies.  Just  as  countless  silk 
campaign  ribbons  were  sewn  together  by 
frugal  housewives  for  quilt  coverings,  most 
of  these  banners  undoubtedly  met  inglorious 
ends  as  dust-rags,  scrub-cloths  or  children's' 
pantaloons. 

Among  other  1840  innovations  were 
almanacs,  songsters,  lithographed  prints, 
stationery,  pewter  spoons,  brass  belt  buckles, 
lacquered  wooden  hairbrushes  and  ceramic 
cane  heads.  Creative  entrepreneurs  even 
marketed  such  consumables  as  "Tippecanoe 
Tobacco,"  "Log  Cabin  Bitters,"  "Tippeca- 
noe Shaving  Soap  or  Log-Cabin  Emollient," 
and  "Tippecanoe  Extract,"  promoted  as 
"a  compound  of  the  finest  essences,  and  a 
more  delicate  perfume  for  handkerchiefs, 


gloves  and  the  hair,  leaving  a  rich  and  durable 
fragrance." 

PA  XT  O  J* 


Buff  and  Blue, 
Tough  and  True, 
For  Tippecanoe. 


RISpN 

AND  REFORM 

THE  HERO  Or 


HARRISON  &  REFORM 


EETING. 


THERE!  "ill  !»<•  a  meeting  of  all  friendly  to  the  election 
in.  II.  HARRISON.  Of  Ohio,  for  the  Presidency,  and  .Jo/i« 
Tnler.  »f  Virginia,  for  the  Vice  Presidency  ,  in  the  '2nd  Elec- 
tion District  of  Harford  county.  at  Timothy  Keen's  (Hall » 
X  Roads.)  on  Saturday,  the  Istdnj  of  August  next. 

II, L  those  opposed  to  the  odions  Snb-Treasurj  Act, 

2tl   "f  il.Vl,  .h,  „l.,,l.-..f  th,  niomcn  power  ,.l  Ih.  (im,r„„„ -„l  i»  tfe  I.....I. ol  heExecuO.e.- 

"T"  "  '       I    ,        „„l  ,I,.I,„»i,il.  ..I  III.    niililu-  r.-v.-n.i.-  M  .rli.i  V  ...  H..r. h«.  I."  n  ndopM  bj 

Z  V^Jf ™  ™™> v«'i/! «  Wv.«.v7x »/  m-*ope.>  (»&  -  —w  * 

^All^hTsTin'favor  of  a  protective  Tariff,  and  opposed  to 

the  Imr  Old  DM  Tu,,,l,,m  Sy.lou  of  V»n  Burn,  k  Co.. »rc inv.lrd  to  uttrl.u. 

til  those  in  favor  of  the  distribution  of  the  proceeds  of 

If  „„'  si  , J,'  I).  I.t-  ...I  i  ".1      »n.l  .11  II       oPIK...a  I"  SUrti.  Van  B«e.-.  reeoramendaUor.  of  . 

Standi,,,,  Army  of  200,000  men  C  "  Mtf*m*  oj  profound 
pence,  which  plan  will  In  read  to  the  meeting,  arc  incited  to 
attend. 

A  Dinner  will  Ite  prepared  for  the  occasion. 
g&»  Several  distinguished  tientlemen  will  address  the 
Meeting. 

.Inly  28,  1**0 


■ 
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t»£  PRESIDE^ 

OF  The  ■* 


GEORGIA. 


S33 


HARRISON 


OUR  COUNTRY'S 

HOPE. 


REFORM ! 


At  Home  or  Abroad 
WE 'FIGHT  AGAINST 

Corruption! 


NEW-ENGLAND  CONVENTION. 

SEPT.  lO,  1840. 


'  I  have  aa  .wouik  confidence  in  the  »«,„  6cn„  rf 
Amoian  people,  a33  JAtf  -.caches  mc  to  belief h«  th 
«11  sapportlfcir  oun  GMcrnmcnt,  and  fSiSTSS? 

For  myself;  it  !  Derisn  in  my  ofibrts  In  m.;... 
■ -upremacy  of  the  donMitmion  and  W  ffi3?5 
•.o  haTe  no  prouder  iiiscrrption  on  mv  mn» .  t"c 
<nat  inscribe*  upon  the  5K>^T?££^J^ 
who  fell  atThermopoly*,  -StW^f  £ 
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7ohn  Tyler  became  President  on  Har- 
rison's death  but  was  not  a  Whig. 


Most  of  these  objects  reflected 
the  Whig  strategy  of  portraying  Har- 
rison in  the  dual  roles  of  military  hero 
and  symbol  of  the  rustic  virtues  of  the 
agrarian  West,  the  precise  formula  used 
so  effectively  by  the  opposition  Democrats  in  their  promo- 
tion of  Jackson.  Hundreds  of  items  featured  "Maj.  Gen.  WH. 
Harrison"  in  military  bust  motif,  often  with  such  legends  as 
"Hero  of  Tippecanoe,"  "Hero  of  the  Thames,"  "The  Hero  & 
Statesman,"  and  "Honor  Where  Honor's  Due."  Prints,  snuff 
boxes,  ribbons,  and  medalets  featured  combat  scenes  and 
other  items  including  a  magnificent  silk  bandanna  portraying 
him  in  the  classic  equestrian  pose,  atop  his  spirited  charger 
with  saber  at  the  ready. 

Ribbons  pictured  him  with  Washington,  proclaim- 
ing "First  in  War,  First  in  Peace,  First  in  the  Hearts  of  their 
Countrymen"  and  "Washington  the  Father  of  his  Country," 
Harrison  a  "Chip  off  the  Old  Block."  Flag  banners  waved  at 
the  Rockford  rally  by  a  delegation  of  women  from  nearby 
McHenry  County  saluted  Harrison  as  the  "Ohio  Farmer, 
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the  Defender  of  Our  Homes  and  Children,  the  Friend  of  the 
West,  and  the  Foe  of  the  Savage." 

Even  more  commonplace  on  1840  Harrison  material 
culture  were  representations  of  the  log-cabin  frontier  yeo- 
manry. The  genesis  of  the  log  cabin  and  hard  cider  barrel  as 
Whig  icons  began  improbably  with  a  sarcastic  suggestion  by 
John  de  Ziska  in  the  pro-Van  Buren  Baltimore  Republican  that 
a  barrel  of  hard  cider  and  a  modest  pension  might  persuade 
the  elderly  Harrison  to  "sit  out  the  remainder  of  his  days  in 
his  log  cabin  by  the  side  of  a  'sea  coal'  fire  and  study  moral 
philosophy." 

After  this  rather  lame  example  of  snob  wit  made  the 
rounds  of  the  Democratic  press,  adroit  Whig  editors  began 
playing  it  up  as  a  slur  by  effete  "Eastern  officeholders'  pimps" 
against  common  country  people.  Within  weeks  they  were 
portraying  the  campaign  as  a  holy  crusade  for  "virtues  that 
dwell  in  obscurity  -  of  the  hopes  of  the  humble  -  of  the  pri- 
vations of  the  poor  -  of  toil  and  danger  -  of  perseverance  and 
patient  endurance  -  of  hospitality  and  charity  and  frugality" 
and  transforming  their  aristocratic  nominee  with  the  palatial  Ohio  River  mansion  into  a  frontier  farmer  slaking  his  thirst  with  hard 
cider  after  plowing  the  north  forty! 

Soon  New  York  socialite  Philip  Hone  was  sporting  buckskins,  Webster  was  weeping  in  public  over  the  "edifying  lessons"  of 
log  cabins,  and  Philadelphia  devotees  of  such  proletarian  causes  as  the  tariff  and  national  bank  were  wearing  ribbons  that  read 
"Arise!  Ye  hard-handed  inmates  of  our  country's  Log  Cabins,  and  put  to  rout  a  corrupt  and  venal  administration."  As  I  observed 
in  Tippecanoe  and  Trinkets  Too,  "In  American  political  imagery  absurdity  has  rarely  been  a  barrier  to  effectiveness." 

Absurd  or  not,  the  log  cabin  was  superb  political  symbolism,  embodying  (as  did  the  split  rails  of  a  real  log-cabin-ite  later)  the 
dignity  of  free  labor  and  the  common  folks  who  performed  it,  the  spirit  of  the  West,  and  the  American  passage  from  a  hardscrab- 
ble  wilderness  to  a  land  of  bounteous  opportunity.  It  was  also 
splendidly  suited  to  material  culture. 


Van  Buren  prefers  "Whitehouse  Champagne"  to 
"Logcabin  Hardcider." 


**** 
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In  January,  illuminated  log  cabin  transparencies  designed  by  Harrisburg  Whigs  Richard  S.  Elliott  and  Thomas  Elder  elicited  an 
emotional  response  and  soon,  throughout  Whigdom  log-built  parade  refreshment  stands  served  hard  cider  and  other  beverages. 
Campaign  headquarters  sprang  up,  invariably  equipped  with  a  barrel  of  hard  cider. 

Log  cabin  floats  enlivened  parades.  One  in  Baltimore  carried  some  two  dozen  revelers  in  buckskins  quaffing  hard  cider  as 
they  roasted  raccoons  and  possums  over  an  open  fire.  A  large  one  in  Springfield,  Illinois,  carried  Lincoln  and  some  eighty  cohorts. 
Smaller  ones  were  built  to  do  double  duty  as  parade  floats,  then  knocked  down  into  booths  to  serve  thirsty  marchers  and  specta- 
tors. Whig  songsters  featured  such  airs  as  the  "Log  Cabin  Waltz"  and  "Log  Cabin  Quick  Step."  "Log  Cabin  Bitters"  came  bottled 
in  little  figural  glass  log-cabin  bottles,  as  did  whiskey  marketed  by  the  E.C.  Booz  Distillery  in  Philadelphia  that  became  so  popular 
that  the  word  "booze"  lives  on  in  the  American  vernacular. 

The  log  cabin  was  a  standard  fixture  on  most  1 840  Harrison  ribbons,  medalets,  bandannas,  gilt  clothing  buttons,  jewelry 
items,  yard  goods  patterns,  glass  cup  plates,  and  stationery,  as  well  as  such  intriguing  examples  of  early  political  folk  art  as  hand- 
made pewter  spoons,  brass  belt  buckles,  and  glass  tumblers  in  the  collection  of  the  Smithsonian.  An  interesting  facet  of  most 
cabin  designs  is  a  latchstring  dangling  as  a  symbol  of  country  hospitality,  a  device  apparently  inspired  by  Harrison's  actual  or  apoc- 
ryphal farewell  to  his  troops,  "If  you  ever  come  to  Vincennes,  you  will  always  find  a  plate  and  a  knife  and  fork  at  my  table,  and  I 
assure  you  that  you  will  never  find  my  door  shut  and  the  string  of  the  latch  pulled  in." 

A  campaign  bandanna  portrayed  "the  Ohio  Farmer"  welcoming  a  disabled  comrade-in-arms  to  his  humble  cabin  as  another 
figure  tapped  one  of  three  cider  barrels.  Even  on  little  gilt  buttons  smaller  than  a  half  inch  in  size,  the  latchstring  is  visible. 

Cider  barrels  were  almost  equally  ubiquitous,  as  components  of  cabin  scenes  or  by  themselves.  Figural  wooden  barrels 
topped  parade  standards.  Ceramic  barrels  were  made  to  use  as  cane  heads.  A  banner  rhymed  "Van  Buren  is  running,  Hard  cider 
is  coming."  A  ribbon  taunted  "Hard  Cider  -  Not  so  hard  as  Van  Burenism."  Campaign  songs  included  the  "Hard  Cider  Quick 
Step."  The  beverage  itself  was  copiously  dispensed  at  rallies  and  in  log  cabin  campaign  headquarters,  to  the  point  where  Demo- 
cratic editors  routinely  issued  pious  warnings  of  the  threat  to  civic  virtue  posed  by  drunken  Harrison  loyalists.  One  Whig  who 
shared  such  concerns  was  the  engraver  of  a  handmade  token  in  the  Smithsonian  collection  that  featured  both  a  log  cabin  and  the 
advice  "Drink  no  Spirit/Say  thy  Prayers/Read  the  Bible/Avoid  Bad  Company." 
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Advertising  Sales  Person 
for  APIC  Keynoter 

Opportunity  to  earn  generous  commissions 
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Banners,  pitchers,  bandannas,  ribbons,  and  other  items  proclaimed  Harrison  the  "Ohio  Farmer,  "Farmer  of  North  Bend," 
and  "Ohio  Ploughman."  A  handmade  banner  declaring  Lyme,  New  Hampshire  "the  soil  where  Locofocoism  Can't  Flourish." 
portrayed  Harrison  with  team  and  plow.  Belaboring  the  parallel  to  the  legendary  Cincinnatus,  who  had  reluctantly  left  his  beloved 
farm  to  save  the  Roman  Republic,  were  a  token  inscribed  "He  Leaves  the  Plough  to  Save  his  County"  and  a  flag  banner  featur- 
ing Old  Tip  with  shovel  in  hand  by  his  cabin  and  the  legend  "So  long  as  the  leaders  of  Rome  were  taken  from  the  plough,  to  the 
plough  were  they  willing  to  return."  A  silk  ribbon  read  "A  Frequent  Change  of  Rulers  is  the  Soul  of  Republicanism,"  surely  one  of 
the  most  piously  phrased  pleas  to  "throw  the  rascals  out"  in  the  annals  of  American  politics! 

Among  the  thousand  or  more  known  Harrison  items,  those  calling  attention  to  key  issues  were  few  and  far  between,  except 
for  a  few  Philadelphia  ribbons  promoting  the  tariff  and  national  bank.  Banners  handmade  by  local  partisans  decried  hard  times 
wrought  by  Jackson  and  Van  Buren.  Slogans  included  "Harrison  &  Tyler  and  no  reduction  in  the  prices  of  labour"  and  "Harrison 
the  Poor  Man's  Friend  -  We  Want  Work." 

A  banner  made  for  the  October  Cincinnati  demonstration  read  "Matty's  Policy,  12-1/2  cts.  a  day  and  French  soup  -  OUR 
policy,  2  Dolls,  a  day  and  Roast  Beef."  More  creative  was  a  Vermillion  County,  Illinois  commentary  at  the  Tippecanoe  rally  on  the 
Van  Buren  fiscal  legacy.  To  a  battered  gig  with  signs  reading  "A  Picture  of  the  Times"  was  hitched  a  skeletal  horse  that  "Looked  as 
if  he  had  been  mortgaged  to  the  buzzards,  but  had  by  some  accident  delayed  Death's  Gasp." 

If  the  Whigs  acquired  an  increased  appreciation  for  symbolic  appeals  and  material  culture  from  their  maiden  victory  in 
presidential  politics,  the  reaction  of  the  defeated  Democracy  was  one  of  unconcealed  loathing  and  disgust.  From  the  Hermitage 
Jackson  characterized  the  Whig  campaign  as  "log  cabin,  hard  cider  and  con  humbuggery"  and  Van  Buren  sourly  attributed  his 
defeat  to  "the  debaucheries  of  a  political  Saturnalia,  in  which  reason  and  justice  had  been  derided." 

It  is  clear  from  condescending  accounts  in  the  Democratic  press  throughout  the  campaign  that  the  Van  Burenites  were 
completely  convinced  that  such  obnoxious  gaucherie  would  be  repudiated  by  the  citizenry,  and  when  it  wasn't,  failed  to  follow 
the  Whig  example  of  learning  from  past  mistakes.  The  party  platform  in  1844  condemned  "factitious  symbols"  and  "displays  and 
appeals  insulting  to  the  judgment  and  subversive  to  the  intellect  of  the  people."  That  this  was  more  than  sour-grapes  rhetoric  is 
reflected  by  the  fact  that  not  until  Grover  Cleveland's  1884  campaign  did  a  Democratic  candidacy  rival  its  Whig  or  Republican  op- 
ponent's in  the  variety  and  quantity  of  items  produced. 

1844  provides  an  excellent  case  in  point.  Although  the  campaign  of  1844  was  far  richer  in  material  culture  than  Van  Buren's 
had  been,  this  is  almost  exclusively  the  result  of  opportunistic  vendors  producing  items  to  appeal  to  both  camps.  Even  so,  despite 
a  nominee  sufficiently  Jacksonian  and  sufficiently  obscure  to  make  Polk  a  natural  for  symbolic  appeals — in  sharp  contrast  to  the 
veteran  national  statesman  Henry  Clay  -  the  Tennessean  dubbed  "Young  Hickory"  inspired  far  fewer  campaign  items  than  did  his 
Whig  adversary. 

Again  in  1844  Whig  activists  promoted  their  ticket  with  such  massive  processions  and  rallies  as  the  May  2  nomination 
extravaganza  in  Baltimore  and  the  September  29  barbecue  in  Dayton,  Ohio,  inspiring  festive  handmade  and  mass  produced 
banners,  floats,  transparencies,  parade  flags,  massive  buckskin  leather  balls,  and  more  than  one  hundred  known  varieties  of  silk 
ribbons.  Additionally,  Clay  and  Theodore  Frelinghuysen  supporters  could  purchase  from  enterprising  vendors  nearly  fifty  types 

of  medalets,  several  styles  of 


metal  clothing  buttons,  brass  shell 
badges  and  other  types  of  lapel 
devices,  Sandwich  glass  cup  plates, 
prints  song  sheets,  stationery, 
flasks,  cigar  cases  and  snuff  boxes, 
even  figural  ceramic  cane  heads 
and  clay  pipes  -  nearly  all  of  the 
different  varieties  of  keepsake 
memorabilia  produced  for  the 
"great  commotion"  four  years 
before. 
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An  exception  was  the  absence  in  1 844  of  figural  glass  bot- 
tles containing  cologne,  whiskey  and  bitters  -  understandable  in 
light  of  the  difficulty  inherent  in  molding  bottles  in  the  likeness 
of  Clay's  Ashland  plantation  manor  and  its  diminished  symbolic 
appeal  compared  to  the  humble  log  cabin.  Despite  its  lack  of 
innovations,  1 844  was  a  bellwether  year  for  political  material 
culture,  for  it  did  much  to  establish  it  as  a  regular  feature  of 
presidential  campaigns  instead  of  a  one-time-only  phenomenon. 

In  keeping  with  their  improbable  symbolic  success  in 
1 840,  a  halfhearted  effort  was  made  in  1 844  to  portray  Clay 
as  another  good  of  country  boy.  Many  varieties  of  silk  ribbons 
and  medalets  featured  pastoral  vignettes  of  a  farmer  plowing  a 
field  and  the  slogan  "The  Ashland  Farmer"  or  "The  Farmer  of 
Ashland"  -  actually  much  less  a  fiction  than  their  earlier  por- 
trayal of  Harrison  as  a  hardscrabble  frontier  farmer.  Much  more 
dishonest  were  tokens  and  ribbons  lauding  Clay  as  the  "Mill  Boy 
of  the  Slashes,"  the  nickname  invented  by  Clay  himself  to  foster 
the  patently  fraudulent  illusion  that  he  had  been  a  "poor  orphan 
boy,  raised  amidst  poverty  and  ignorance"  -  when  in  fact  he 
had  grown  up  on  a  Virginia  plantation  with  2 1  slaves,  and  two 
parents  (except  for  a  year  or  two  before  his  widowed  mother 
remarried),  ignorant  only  because  he  was  gifted  at  escaping  the 
clutches  of  private  tutors! 

Other  items  promoted  Clay  as  "Old  Kentucky,"  "The 
Star  of  the  West,"  "Harry  of  the  West,"  or  simply  "Harry."  Yet 
another  Clay  nickname,  "the  old  coon,"  provided  the  main 
mechanism  for  bringing  the  aristocratic  planter-statesman 
"down  to  the  people."  The  origin  of  the  sobriquet  remains  a 
mystery,  although  the  racoon  is  featured  as  the  Whig  Party  sym- 
bol on  a  number  of  Clay  items.  Featured  exhibits  at  Clay  rallies 
and  parades  were  caged  raccoons.  Tokens,  ribbons,  and  parade 
flags  bore  the  slogan  "The  Same  Old  Coon."  And  several  variet- 
ies of  ribbons  featured  raccoons  committing  acts  of  violence  on 
Democratic  roosters  while  taunting,  "Why  Don't  You  Crow?" 

On  the  whole,  however,  Whig  thematic  appeals  differed 
fundamentally  from  the  blithe  symbolic  escapism  of  1840, 
mainly  because  their  standard  bearer  was  Henry  Clay.  Since  his 
election  as  Speaker  of  the  House  30  years  before  Clay  was  a 
leading  player  on  the  national  political  stage,  thrice  a  candidate 
for  the  presidency,  and  twice  (in  1820-21  and  1 833)  architect 
of  sectional  compromises  to  preserve  the  Union.  For  three 
decades,  his  unusually  consistent  advocacy  of  his  "American 
System'  of  a  protective  tariff,  national  bank,  and  internal  trans- 
portation projects  had  influenced  the  American  dialogue  over 
economic  policy. 

The  Clay  ribbon  on  the  far  right  may  be  the 
first  printed  color  campaign  ribbon  in  America 
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Even  worse  for  a  Whig  nominee,  Clay  had  never  served  a  day  in  uniform  and  had  not  killed  a  single  redcoat  or  Indian.  Ac- 
cording to  biographer  Clement  Eaton,  he  had  fired  a  rifle  only  once  in  his  life,  breaking  a  bottle  on  a  fencepost  on  a  dare  from  a 
mountaineer  during  an  early  campaign!  With  Clay  as  the  party  standard  bearer,  Whigs  lacked  the  luxury  of  another  purely  escap- 
ist campaign,  so  cigar  cases  and  ribbons  proclaimed  him  "The  American  Statesman."  y 
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APIC  Announces  the  2013  Mark  Jacobs 
Smithsonian  Internship  Program 

•  6  week  summer  internship  at  the  Smithsonian  Institution.  Washington.  DC 

•  Open  to  graduation  high  school,  full-time  college  or  graduate  students 

•  History  or  political  science  majors  of  good  character  desired 

•  Housing  at  George  Washington  University 

•  APPLICATION  DEADLINE:  JANUARY  14,  2013 

•  Call  or  write  for  application  &  more  information: 
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2002  CANONGATE,  HOUSTON,  TX  77056 
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Test  your  knowledge! 


Over  200  multiple 
choice  questions  & 
answers  about  the 
history  of  American 
presidential  elections. 
The  Electoral  College, 
the  campaigns  and  the 
issues.  Read  the  ques- 
tion, turn  the  page  for 
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Looking  to  add  to  the 
Collection  a  Museum 
quality  photo  of  Senator 
Warren  G.  Harding  wearing 
this  women's  diamond  ring. 


Contact  John  McDonald  at: 
hardingrings@yahoo.com 


I  BUY  IT  ALL! 


POLITICAL  ITEMS:  Buttons;  Ribbons;  Posters. 
ADVERTISING;  SUFFRAGE;  LABOR  UNION 

Easy  to  deal  with  •  Will  travel 

bob  McCarthy 

I -800-575-8 1 50  •  apicbob@aol.com 


I    Theodore  Roosevelt 
items 

Tom  Peeling 

P.O.  Box  6661  .  West  Palm  Beach,  Fla.  33405-0661 

(561)  585-1351  -  TRbuttons@aol.com 
Best  prices  paid  for  items  I  need  for  my  collection. 
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OUR  CANDWATBS 


I 


HAERISBURG  MASS  MEETING, 
Ttteaday,  September  17,  I84t4. 


FRELINGIHJYSEJV, 


AND  THE 


TARMWX 


We'll  give  (Ucm  u  touch  of  that  Sanw  old  tunc 
We'll  gWclheoi  a«i#rt  onhoU&ue  old  coon, 
'f>Mjf«  eee  l>imag»inby  the  light  of  the  raoou-- 
llurtsh  for  the  fa-mir  of  Ashland. 


HENRY  CI  AY 
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Collections  or  Unusual  Items 
Will  buy  or  trade  with  quality  items 


m 


Non-Political 
Buttons  Wanted 

all  types  of  graphically 
interesting  celluloid  /^jk 
pinbacks,  mirrors,  & 
other  celluloid  advertising 
Lon  Ellis 
lellis  @  rocksolid.com 
919-844-9964 


I  BUY  POSTERS 

Presidential  and  ^ 
Senatorial 

Tom  Gilmore  (APIC  4392) 
860-205-1059 
trgilmoreins@aol.com 


Please  Bring  Your  WWII  Buttons  To  Columbus! 


^^^^ 


Hal  Ottaway  will  see  you  there! 
Po  Box  780282,  Wichita  KS  67278 
316-686-5574  •  hottaway@cox.net 


First  Lady 
Frances  Cleveland 
Memorabilia  Wanted 

Mark  D.  Evans 


393  Genesee  6L  Avon,  NY  14414  •  585-22£h2236 
collectorsarchive@gmail.com 

ww.CollectorsArchive.us 


FRANK  W.  HIGGINS  ITEMS  WANTED 

Buttons  •  Ribbons  •  Posters  •  Ballots 


Ronnie  Beverly 
rabeverlyr@gmail.com  -  (863)  414-6808 
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^ostojt 


MAS  SACHITSETTH 

'wHIC  CONVEOTION?1 


£nd  Ward. 


1  FiirnruL  to  teb  Faithful. " 


-  Hq*  .f.  d>.  l.bor.  il.M  Frwn>«n  .n.lnw. 

All  u..       i.i."...  .I..U  M«k  -•"b .'I     „'  . 

or  Jr.  cour.g.  »c  .!«.<■  ■»  "■rr™1  ■  °"  ""•*  r 


"A  Protective  Tariff." 


Mass  Convention  of  the  Democratic 

CLAY  CLUBS, 

Neo-Botk,  <Ptt.  30.  IBM. 


September  19th,  1844 


"  Our  Cause  is  just,  our  Onion 
perfect" 


MASS  CONVENTION 

SEPTEMBER  19  th, 

1844 


WARD  IX. 


AND 


FREU  IGHUYSEH 


WARD  lO. 


OLD  WHIG 


1776. 


1844. 


OUR  CAUSE   1 8  JU«T. 
OdR  UNION  l«  PERFECT. 


WARD  12. 


•  ©at  £auet  io  juat— our  Union 
perftd."  » 


Mass  Convention 

SEPTEMBER  19  th. 

1844 


\<frtlrtVar&- 


•'  Fajtbtto  to  tbe  FATTSTtrt-' 


-  Bow  .w«t  ur  ibo  Ubor,  tb«  F«..,nru  endo'» 
Of  „kid>  ■«>  «£J  f  lb.  on*,™!.  | 
Of  lb.  cour.g*  «.  .bow  »  „r*^r 


"A  Tiotective  Tariff-" 

fha  Cuuveution  0f  the  Deiuofra'ie 

CLAY  CLUBS' 
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Tokens  and  clothing  buttons  repeated  the  1832  theme  of  featuring  him  in  a  toga  as  a  modern  Pericles  or  Cincinnatus.  Rib- 
bons featured  him  in  a  patrician  pose  with  the  slogan  "The  People's  Welfare  My  Reward"  or  a  snippet  from  a  John  Greenleaf 
Whittier  poem  proclaiming,  "The  shrine  of  old  idolatries  before  his  kindling  light  grows  dim." 

With  the  outcome  hinging  in  large  part  on  the  industrial  states  of  the  Middle  Atlantic  region,  a  large  num- 
ber of  1844  Clay  items  promoted  his  championing  of  a  protective  tariff  on  imported  goods  with  such  legends 
as  "Protection  of  American  Industry,"  "Clay  and  Protection,"  and  "Protector  of  Home  Industry."  A  handsome 
hand  painted  cotton  banner  featured  a  well  dressed  man  riding  a  horsecart  stacked  with  manufactures  and  the 
legend  "Effects  of  a  High  Tariff."  Medalets  bore  designs  of  barrels,  crates,  anvils,  plows,  and  sheaves  of  wheat; 
others  featured  coastal  scenes  with  clipper  ships  and  smoking  factories;  another  saluted  Clay  as  "The  Noble 
and  Patriotic  Defender  of  Protection."  A  ribbon  featured  an  ethereal  Clay  on  a  cloudy  hilltop  (prompting  Ed 
Sullivan  to  liken  it,  appropriately,  to  Moses  on  the  Mount)  and  the  legend 
"The  Working  Man  -  He  is  to  Society  what  the  Main-Mast  is  to  the  Ship." 


PEOPLESCHOICE. 


MISSOURI 


87 Li  ;77T,'/'N'///"^ 


KEOFLES  <  MOICE 


"The  great  advantage  of  our  system  of  government  over  all  others  is 
that  we  have  a  written  constitution,  defining  its  limits,  and  prescrib- 
ing its  authorities;  and  that,  however,  for  a  time,  faction  may  convulse 
the  nation,  and  passion  and  party  prejudice  sway  its  functionaries,  the 
season  of  reflection  will  recur,  when  calmly  retracing  their  deeds,  all 
aberrations  from  fundamental  principle  will  be  corrected." 

-  Henry  Clay,  Speech  in  the  Senate  in  favor  of  the  National 
Bank  Charter  renewal  (February  II,  1811)  which  was  defeated. 


m  Jj  Is!     is,    D  *±iJL  T» 

•/sr/jiny  /vWs-SS  //is  •  /j/tA/te/u/r/irt 


7 


7 
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FRELINGHUYSEN, 
&MARKLE. 
Andthe  Coons o/40, 
using*  up  Poke  in44. 


i 


&  HOUSTON. 


STILL  DOESN'T  HAVE  ENOUGH  BUTTONS 


Wanted:  Pre-1968  Political  &  Non  Politicals 

Photocopies  to:  POB  1444  York  PA  17405 
Emails  to:  hted@hakes.com 
1-866-404-9800  ext.  1630 


Buying  pre-1900 
Political  Campaign 
Flags  and  Banners 

Mark  &  Lynda  Suozzi 

PO  Box  102  •  Ashfield,  MA  01 330 
Phone/Fax  (4 1 3)  628-324 1 

marklyn@valinet.com 
www.marklynantiques.com 
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The  Campaigns  of  1 848 
and  1852  brought  dramatic 
declines  in  the  exploitation  of 
material  culture  for  partisan 
politics.  Both  were  moribund 
affairs,  generating  little  of  the 
rank-and-file  excitement  of 
1 840  and  1 844.  To  judge  from 
the  virtual  absence  of  banners, 
transparencies,  floats,  flags,  and 
slogan  balls  in  newspaper  and 
scholarly  narratives,  reference 
volumes,  and  major  museum 
collections,  public  rallies  and 
grand  processions  were  nearly 
nonexistent. 

Nearly  all  known  1 848  and 
1 852  campaign  objects  seem  to 
have  been  marketed  by  com- 
mercial vendors,  and  the  sharp 
declines  in  these  from  1844  to 
1 848  and  again  from  1 848  to 
1 852  point  to  increasing  apathy 
among  the  electorate.  In  both 
contests,  once  again,  Whig 
items  promoting  Zachary  Taylor 
and  Winfield  Scott  were  more 
than  three  times  as  numerous 
as  those  featuring  Democratic 
candidates  Lewis  Cass  and 
Franklin  Pierce. 

Reverting  twice  again  to 
their  1 840  formula  of  running 
military  heroes  without  the 
taint  of  political  experience,  the 

Whigs  celebrated  the  mauling  of  Mexicans  and  ignored 
almost  all  other  issues.  Ribbons,  bandannas,  and  meda- 
lets  recalled  the  heroics  of  Monterey,  Palo  Alto,  Resaca 
De  La  Palma,  Buena  Vista  and  Lundy's  Lane  as  if  they 
had  been  Yorktown,  Lexington,  and  Concord.  Taylor 
and  Scott  were  invariably  depicted  in  uniform  and 
identified  by  rank,  often  in  equestrian  poses  that  made 
for  some  of  the  most  striking  of  all  American  political 
ribbons. 

A  telling  commentary  on  the  two  Whig  campaigns 
was  an  1 852  cartoon  circulated  by  the  Pierce  forces 
that  pictured  Scott  in  parade  dress  atop  a  pyramid  of 
skulls  above  the  wry  legend  'An  Available  Candidate  - 
The  one  qualification  of  a  Whig  President!" 


CLAY  CLUB 
No.  i. 

BOSTON,  SEPT.  19th, 
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A  V  A 

i  U  A  L  I  t 


I LABLE 

icktion  r 


CAN  01  DATE. 

IH    A    VKHIC  PRESIDENT 


An  1848  ribbon 
reading  "Protection 
to  American  Indus- 
try" was  the  one 
known  item  from 
either  campaign  to 
identify  Whiggery 
with  a  bonafide  issue. 
In  part,  the  Whigs 
were  handicapped 
by  the  men  they  se- 
lected. Taylor  was  so 
aloof  that  he  refused 
to  acknowledge  his 
nomination,  appear 
at  campaign  events, 
or  endorse  party 
candidates  for  Con- 
gress or  state  office. 
Reflecting  this  was 
a  medalet  proclaim- 
ing him  "untram- 
meled  with  Party 
Obligations"  and  a 
bandanna  reading 
"Neither  Faction  nor 
Party,  nor  Individual 
Interest,  but  the 
Common  Welfare 

of  Every  Man  in  the  Union."  At  least  Taylor's  nickname 
"Old  Rough  and  Ready"  proved  useful  politically,  unlike  the 
pompous,  notoriously  dour  Scott,  who  was  known  to  his 
men  as  "old  Fuss  and  Feathers." 
By  1 854  the  Whig  party  was  dead,  a  casualty  of  the  rift  between  its  free  soil  and  proslavery  factions.  Among  its  accomplish- 
ments was  the  pioneering  and  perpetuation  of  material  culture  as  a  firm  of  political  communication.  This  legacy  was  passed  on 
to  its  Republican  descendants.  Nobody  witnessing  the  exuberant  displays  of  split  rails,  torchlight  processions,  and  trinkets  galore 
promoting  Lincoln  and  Hannibal  Hamlin  in  1 860  could  doubt  for  a  moment  their  Whig  ancestry.  For  that  tradition  we  collectors 
of  political  Americana  should  be  forever  thankful. 


Call  me  to  arrange  for 
ad  in  our  next  issue 


THE  KEYNOTER 
(585)  226-8620 


An  advertisement  in  delivers  your 

message  directly  to  a  concentrated  and  serious  group  of 
American  presidential  collectors,  specialist,  historians,  political 
junkies,  political  animals,  campaign  staffers,  presidential  homes, 
birthplaces,  libraries,  and  even  a  few  past  presidents 
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STATE  OF  VIRGINIA. 

THE  PEOPLE'S  TICKET. 


=8 


7th  November  IS  18. 


FOR  PRESIDENT, 

ZACHART  TAYLOR, 

OF  LOUISIANA. 
FOR  VICE-PRESIDENT, 

MILLARD  FILLMORE, 

OF  NEW  YORK. 


ELECTORS* 

Ul  District— tOHX  J.  JONES,  of  Norfolk  Cily. 

Sd  District.— GEORGE  W.  ROLLING,  of  Petersburg. 

3d  District. — HENRY  P.  IRVING,  of  Cumberland. 

4lk  District. — JOSEPH  K.  IRVING,  of  Lynchburg. 

Stk  District. — WILLIAM  MARTIN,  of  Franklin. 

6lk  District. — WILLIAM  C.  RIVES,  of  Albemarle. 

7tk  District. — ROBERT  £.  SCOTT,  of  Fauquier. 

Btk  District. — HENRY  T.  GARNETT,  of  Westmoreland. 

9th  District. — JOHN  A.  MEREDITH,  of  Richmond  City. 
101*  District. — ROBERT  SAUNDERS,  of  Williamsburg. 
lit*  District—  ANDREW  HUNTER,  of  Jefferson. 
i2tk  District. — ALEXANDER  H.  H.  STUART,  of  Augusta, 
lith  District  —  SAMUEL  McD.  MOORE,  of  Rockbridge. 
Ulh  District. — CONN  ALLY  V.  TRIGG,  of  Washington. 
Mlk  District. — GEORGE  W.  SUMMERS,  of  Kanaxka. 
Klh  District. — GIDEON  D.  CAMDEN,  of  Harrison. 
17tk  District. — FRANCIS  H.  PIERPOINT,  of  Marion. 


'!  / 
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PROTECTION 


To 


"I  am  a  Whig,  but  not  an 
ultra-Whig." 

-  Zachary  Taylor,  as  his 

candidacy  became  more 

probable. 


"The  idea  that  I  should  become  Presi- 
dent seems  to  me  too  visionary  to 
require  a  serious  answer.  It  has  never 
entered  my  head,  nor  is  it  likely  to  enter 
the  head  of  any  other  person." 

-  Zachary  Taylor  on  hearing  he  was  being  discussed  as  a  possible  Whig  candidate. 
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Anderson  Americana 


Own  A  Piece 
Of  History 

PO  Box  644 
Troy,  Ohio  45373 
937-339-0850 

New  Collectors:  Request 
a  free  sample  auction 
Consignments  Welcome 
mail@anderson-auction.com 


Thousands  of  Items  in  Ev  ery  Auction 
Four  Catalogs  a  Year;  On-Line  Bidding 
More  than  39  years  in  Business 

www.anderson-auction.com 


Ai  Anderson     Dave  Lindeman 


The  Political  Banner 

www.politicalbanner.com 
Buying  Complete  Collections  or  Single  Items 

Lincoln  •  Buffalo  Related 


50^ 

Theodore  Roosevelt 

Woman  Suffrage 

19th  Century  3-D 
Posters  &  Graphic  Paper 
Presidential  Autographs 

Bren  T.  Price,  Sr.  APIC  #3965 
716-630-7073  (h)  716-440-6865  (c) 


APIC  Members  Who  Sell  On  Ebay 

"We  pledge  that  we  will  not  deal  in 
fakes  and  reproductions!" 


MEMBER 

APIC# 

EBAY  NAME 

Anderson,  Al 

2064 

HURONO 

Belt,  Dennis 

9601 

BUTTONBLT 

Blair,  Winston 

16559 

88WBLAIR 

Evans,  Mark  D. 

995 

COLLECTORSARCHIVE 

Fine,  Adam 

14142 

BUTTONS-AND-BEYOND 

Keefe,  Tom 

1867 

16TW01 

Kellerman,  Ed 

16839 

EDMUNDKELLERMAN 

Kellerman,  Phil 

14635 

KELLERHOPE 

Kvietkauskas,  Teresa 

798 

TERESAK978 

McClure,  Ken 

4383 

GROOVYDUDE 

Mongeau,  Victor 

14131 

legacyamericana 

Ottaway,  Hal 

35 

TAOS 

Price,  Bren  T. 

3965 

BTP45 

Saypol,  Bob 

3233 

BOB155 

Stone,  Bob 

8190 

RAREBUTTONS 

Wasserman,  Joe 

2722 

joenadia 

Westerman,  Bob 

6359 

KYGOV 

This  listing  is  the  first  in  a  series  of  ads  listing  APIC  members  who  sell  on 
eBay  and  support  THE  KEYNOTER  with  their  advertising  dollars.  If  you 
wish  to  be  listed  in  the  Eall  ad,  please  contact  KEYNOTER  Advertising 
Director  Mark  D.  Evans  at:  COLLECTORSARCHIVE@GMAIL.COM. 
There  is  a  $10  fee  to  be  a  part  of  this  advertising  &  fund  raising  effort. 
Appearance  in  this  ad  does  not  constitute  an  APIC  endorsement  of  those 
listed. 


POLITICAL  &  AMERICANA  AUCTION 

NOVEMBER  3,  2012  I  DALLAS  I  LIVE  &  ONLINE 


History  Will  Repeat  Itself  on  November  3rd! 


Cox  &  Roosevelt  and 
Harding  &  Coolidge 
Jugates:  A  Marvelous 
and  Rare  Matched  Pair 
of  5/8"  Pinbacks 
SOLD  $33,460 
May  2012 


John  W.  Davis: 
Highly  Desirable 
Hometown  Button 
SOLD  $10,755 
May  201 1 


9  w 


Taft  &  Sherman: 

Classic  "Elephant  Ears"Jugate 

SOLD  $8,365 

November  201 1 


McKinley  &  Hobart:  Fabulous  1896  Cloth 
Campaign  Banner  in  Choice  Condition 
SOLD  $7,767  November  201 1 


For  Consignment  or  Bidding  Inquiries: 
Tom  Slater,  800-872-6467  Ext.  1441 
TomS@HA.com 


Be  a  part  of  it... CONSIGN  NOW! 

Consignment  Deadline:  September  12 


Free  catalog  and  The  Collector's  Handbook  ($65  value)  for  new  clients.  Please  submit  auction  invoices  of  $1,000+  in  this  category,  from 
any  source.  Include  your  contact  information  and  mail  to  Heritage,  fax  214-409-1425,  email  CatalogOrders@HA.com,  or  call  866-835-3243 
For  more  details,  go  to  HA.com/FCO. 


Annual  Sales  Exceed  $800  Million  I  700,000+  Online  Bidder-Members  f^lTyV^lF"' 

3500  Maple  Avenue  I  Dallas,  Texas  75219  I  800-872-6467  I  HA.com  AUCTIONS 
DALLAS  I  NEW  YORK  I  BEVERLY  HILLS  I  SAN  FRANCISCO  I  PARIS  I  GENEVA 

TX  Auctioneer  licenses:  Samuel  Foose  1  1 727;  Robert  Korver  1 3754;  Andrea  Voss  1 6406,  These  auctions  are  subject  to  a  1 9.5%  buyer's  premium.  24546 
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1940-2012 

Presidential  Button 
Liquidation  Sale 
of  a  Lifetime! 

For  almost  50  years  I  have  ac- 
cumulated political  buttons  when- 
ever I  found  them  at  good  prices 
and  now  have  two  rooms  full. 

I  have  been,  and  still  do  sell 
them  on  lists,  one-at-a-time,  but  at 
that  rate  it  will  take  forever  and 
my  family  will  be  stuck  with  figur- 
ing out  what  to  do  with  them.  So  to 
move  them  out  quickly  I  am  put- 
ting them  into  lots  of  100  different 
for  $59.95  plus  postage. 

These  are  all  genuine,  all  presi- 
dential, none  damaged,  and  in- 
clude presidents,  losers,  hopefuls, 
and  third  parties.  Many  will  be 
larger  2  and  3  inch  buttons  and 
there  will  be  jugates  and  picture 
buttons  as  well  as  name  and  slo- 
gan buttons. 

These  are  buttons  I  would  sell 
singley  for  $1,  $3,  $5  and  more. 
Why  sell  them  so  cheap?  Because  I 
got  them  cheap  10,  20  or  40  years 
ago  and  because  of  the  time  in- 
volved in  picking  out,  packing, 
weighing  and  shipping  small  or- 
ders. I'd  rather  just  put  100  differ- 
ent in  a  flat  rate  box  and  go  on  to 
the  next  order. 

In  looking  over  my  stock  it 
looks  like  I  could  make  up  at  least 
4  different  sets  of  100  different  from 
1940-2012.  If  you  could  wait  a 
couple  weeks  I  could  probably 
come  up  with  600  or  700  different 
(or  more).  The  more  you  buy,  the 
more  expensive  buttons  I'll  add  in. 

Flat  rate  Priority  Mail  with 
tracking  is  $12.10  no  matter  how 
many  lots  you  buy. 

Cash,  checks  or  money  orders 
are  easiest,  to  Mark  Warda,  PO 
Box  488,  Lake  Wales,  FL  33859, 
but  I  can  put  credit  cards  through 
my  book  shop  so  you  can  call  863- 
678-0011  or  fax  863-678-0155. 


200  Years  of  Political  Campaign  Collectibles 

  —        With  over  2000 

COLOR  photographs! 
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The  only  book  of  its  kind  covering  ALL  types  of  political  items  made 
since  1789  including: 

•Items  for  all  presidential  candidates 

•Eugene  Debs,  MacArthur,  Jeff  Davis,  Andrew  Johnson,  etc. 
•AH  types  of  items:  buttons,  posters,  cloth,  glassware,  etc. 
•Major  political  causes: 

Woman  suffrage,  Prohibition,  Repeal 
Win  the  War  ,  Anti-War,  Watergate 
Townsend,  N.R.A.,  Communism,  W.I.N.,  9/11,  etc. 
•Includes  chapters  on: 

Where  to  buy  Care  and  storage 

Where  to  sell  Vendor  vs.  "official"  items 

How  to  spot  fakes        How  much  to  pay 
•Appendix  of  all  presidential  hopefuls 
•Appendix  of  all  presidential  parties/candidates 
•Glossary,  Appendix  of  Resources,  Index 
•Market  prices  for  all  items 

2012  BONUSES!  Includes  2012  Supplement  with  2008  results 
for  50  parties  on  ballot  and  2012  preliminary  candidates  list. 

**  APIC  Members  Only  Summer  2012  Special  $25  ** 
**  with  FREE  SHIPPING!  ** 
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Send  200  Years  of  Political  Campaign  Collectibles  to: 
Name  


Address 


City/State. 


Zip. 


□  Check  or  money  order  enclosed 

□  Credit  card  No.  

Exp.  date  


,  Last  3  digits  on  back 


Signature 


Mail  to:  Gait  Press,  PO  Box  186,  Lake  Wales,  FL  33859 
Or  call  863-678-0011  or  fax  to  863-678-0155 
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